
2015 ANNUAL CONFERENCE
SEPTEMBER 30 - OCTOBER 2, 2015
STONEY CREEK INN, ONALASKA, WI

For the first time ever, the Wisconsin Healthcare Public Relations & Marketing
Society (WHPRMS) and Minnesota Health Strategy & Communications Network

(MHSCN) are joining forces to bring you a joint conference in Onalaska, Wisconsin.



11:00 am   Golf Scramble at The Golf Club at Cedar Creek
Novices and seasoned golfers alike are invited to participate in the golf scramble. Tee times are 
reserved starting at 11:00 a.m. Cost is $45 per person including 18 holes and golf cart. Prize 
ceremony at the course at 3:30 p.m. 

3:30 pm – 8:30 pm Conference Registration and Hotel Check–In

6:00 pm – 9:00 pm  Networking Reception with Exhibitor Showcase
Plan to join us for a fun, informal “Oktoberfest” themed networking reception!

7:30 am – 8:45 am  Breakfast, WHPRMS Annual Business Meeting and
  MHSCN Annual Business Meeting

8:45 am – 10:15 am Bring Your A-Game...to Every Aspect of Your Life!  
            Brenda Clark Hamilton, MA Ed, Algona

What does it mean to “Bring Your A-Game?” What percent of the time would you say that you 
bring the very best you have to offer to your work, life, your home life, and your relationships? 
In this fun, interactive session, we will explore - in a very painless way - what the latest research 
has to say about ways to keep yourself feeling upbeat and energized on a day-to-day basis. 
Join us in learning practical strategies for shaking things up and bringing your A-Game to your 
relationships, to this conference, and to every aspect of your life.

10:15 am – 10:45 am Break and Exhibitor Showcase

10:45 am – 11:45 am Breakout Sessions:

A. 5 Lessons Healthcare Marketers Can Learn from Mad Men 
Stephanie Hungerford, Director Healthcare Marketing, Core Creative  

     If Don Draper were a healthcare marketing executive, what would he do? Though healthcare
     marketing didn’t exist until long after the days of Sterling Cooper, there are still lessons to be   
     learned from the Mad Men era of advertising. Light your (non-carcinogenic) Lucky Strike while
     we explore classic advertising methods designed to help position you as your health system’s
     very own Don Draper.

B.  Retail Healthcare: Friend or Foe 
Chris Rahill, Director of Insight & Innovation Yamamoto with client partner, Healthspot 

One of the most undeniable trends in healthcare is retail care delivery. Hear how many 
providers and health systems are investing the impact of retail care on their own business 
model. Learn about the key considerations that factor into building a win-win retail marketing 
strategy for your organization.

C.  Marketing Your Physicians to Prospective Patients - Making the Most of Online 
Biographies to Improve Patient Outcomes 
Evan Perrault, PHD, UW-Eau Claire 

Upgrade your physician biographies and take the guesswork out of choosing a provider. This 
session will teach you easy to implement ways to improve your physicians’ online biographies 
and help your prospective patients with the important decision of finding a new physician for 
the first time.

11:45 am – 12:45 pm Lunch and Roundtable Discussions

12:45 pm – 1:15 pm Break and Exhibitor Showcase

1:15 pm – 2:15 pm  Breakout Sessions:

A.  The New Rules of Brand Engagement 
Rob Rosenberg, Springboard Brand & Creative Strategy 

Today’s healthcare marketer has to be more “on their game” than ever. Healthcare consumers 
are savvier, have higher expectations and don’t want the “same old, same old” from hospital 
advertising. Join this session to explore the new rules of engagement for hospital branding.

B.  Implementing CRM: Planning for the Unexpected 
Kristina Hamill, Marketing Manager, Marshfield Clinic and Jennifer Ellestad, Lead Client Strategist,    
Tea Leaves 

You’ve selected a CRM system - now what? Learn how to engage players from key 
departments, know what questions to ask, how to set respectful time lines, and prepare for any 
possible tripwires that might arise.

C. Search Marketing: An Effective and Measurable Way to Convert Patients
      Kelly Hazenfield, Director of Strategic Marketing & Communications - Centegra Health System and Joel Cessna, 

      VP of Sales, ERUPTR

       Don’t be left behind in the shift to digital. 87% of consumers use online search engines to
     find health information, and 58% of those will take some sort of action. Your consumer is
     looking online, be there for them to find. Learn effective ways to market your services in a
     changing digital world.  Hear how one system used search to drive new patients to their 

   organization for multiple service lines and effectively measured each campaign through 
   various conversion tools.  

Learn best practices and emerging trends in healthcare that you can put into practice 
at your organization. Meet other healthcare professionals dealing with similar 
challenges and network with industry leaders in a relaxed, collaborative environment.  
This conference will feature more educational opportunities than ever before, with 
over 14 educational sessions focused on topics like strategies for marketing your 
physicians, trends in retail healthcare, brand building power, and marketing like Mad 
Men! You won’t want to miss it! 

Who Should Attend? 
Public relations, marketing and business development professionals throughout the 
country looking to further their healthcare background and expertise. Members 
and non-members are welcome to attend the conference.

Wednesday,
September 30

Thursday, October 1

Thursday, October 1

Connect with key 
healthcare marketing 

professionals.

2015 Annual Conference Agenda

Learn best practices.

Gather industry 
insights.



 2:15 pm – 2:45 pm  Break and Exhibitor Showcase

 2:45 pm – 3:45 pm Breakout Sessions:
A.  Taking Patient Engagement to the Next Level 

Pamela Mass, Chief Business Development and Marketing Officer, Gunderson Health System with 
Sandra Kramer, Senior Regional Account Director, Medicom Health 

Learn how self-care planning tools can provide marketers with the solution to engage in the 
health of your communities, with data analytics that demonstrate engagement and conversion 
impact, as well as improvement in population health.

B.  Combining Digital and Traditional Marketing Strategies for Successful Outcomes 
Tom Jensen, Mercy Health System 

From social media to powerful, free online research tools to mobile marketing - this session will 
cover the latest and most precise ways to mold your digital campaigns to reach your complex 
audience demographics. But digital alone is only part of the equation. Learn about the latest 
tactics merging traditional and digital methods to maximize reach.

C.  If I Knew Then What I Know Now: What Every Communicator Needs to Know 
About Health Literacy 
Steven W. Sparks, M.S. Director, WI Health Literacy 

Marketing and communications professionals have an increasingly important role in closing 
the communication gap, with only 12% of US adults having the health literacy skills to perform 
complex health tasks. Learn easy to implement health literacy actions to effectively reach those 
most at risk.

3:45 pm – 4:00 pm Break and Exhibitor Showcase

4:00 pm – 5:00 pm Breakout Sessions:
A.  Are You Feeding the Hummingbird? 

Randall McDaniels and Susan Crisler, McDaniels Healthcare Marketing 

Google’s Hummingbird algorithm is redefining how we write, structure, and develop website 
content. This interactive session will help you better understand how this can affect your current 
website and steps you can take to develop a sound, SEO action plan.

B.  Measure Up: Do Your Social & Digital Marketing Campaigns Make the Grade? 
Jessica Walker, VP, Client Strategy and Michael Sengbusch, SVP Product Development, Digital 
Marketing Solutions - Influence Health 

Search and social media activity represent the starting point in the healthcare decision 
process for an increasing number of patients. During this session, you will learn how a large 
health system used precision Facebook targeting to identify and nurture ideal prospects and 
targets for orthopedic joint replacement procedures. Discuss the challenges of this online era 
and review the strategies employed to educate healthcare marketing stakeholders, measure 
meaningful outcomes, and capitalize on this market change to bring new patients in.

C.  Marketing the Employed Physician Practice 
Susan Milford, OSF Healthcare System, Senior VP of Marketing and Communication 

Examine new approaches for marketing employed physicians. We will delve into approaches 
that capitalize on the growth of consumerism, generational differences, and the ever-evolving 
digital age.

Thursday, October 1 Thursday, October 1 6:00 pm – 7:00 pm Cocktail Hors d’oeuvres Reception with Exhibitor Showcase

7:00 pm – 9:00 pm Dinner, Leadership Recognition and Awards

9:00 pm – 11:30 pm Networking Reception

7:30 am – 8:30 am Breakfast

8:30 am – 9:30 am WHA/MHA Issues Affecting Minnesota and Wisconsin  
   State Hospitals
  Mary Kay Grasmick, Wisconsin Hospital Association and Wendy 
  Burt, Minnesota Hospital Association

9:45 am – 11:15 am Once Upon a Time vs. Blah Blah Blah - How to Become a
   Storyteller and Not Just Any Other Marketer
   Theresa Rose, President, Serious Mojo Publications

Your audiences are likely overwhelmed, distracted, stressed, and the last thing they want to read 
is a bunch of boring data or hear another canned presentation. However, a compelling story 
can cut through the noise of their lives, touch them emotionally and inspire them to take action. 
Join nationally-acclaimed inspirational performer and marketing expert Theresa Rose as she 
shares the inside scoop on how to shift your “ho-hum” sales materials and presentations into        

“wowie-zowie” emotional stories that will have your customers stand up and take notice.
Learn the strategies to harness the power of storytelling as an effective sales and marketing tool. 
At the end of the session, you will be able to:

• Understand the critical components of a compelling story
• Describe the power of showing versus telling and how that translates into engagement
• Create memorable stories and humorous anecdotes to spice up any presentation or 

sales piece.

Friday, October 2



JOIN US FOR GOLF!
Novice and seasoned golfers are invited to participate in a 
MHSCN/WHPRMS Golf Outing. Tee times are reserved 
starting at 11:00 a.m. The outing is a scramble format, so 
everyone has the chance to feel like a pro. This optional 
outing will be held at The Cedar Greek Golf Club in 
Onalaska, Wisconsin. Cost is $45 per person and includes 
18 holes and golf cart. Please pay for your golf at the same 
time you pay for registration.

SPONSORSHIP & EXHIBITOR OPTIONS
All sponsors are welcome to exhibit during our conference 
(Wednesday, September 30 – Friday, October 2). We will 
take exhibitors on a first come, first paid basis. Sponsors are 
not required to exhibit during the conference. Contact Jody 
Spusta at  jspusta@tealeaveshealth.com for more details.

WHPRMS COMMUNICATIONS REVIEW
Deadline Approaching...
Be recognized for the great work you do!
We will again be offering an online submission process for 
the Communications Review. There are 21 categories
to choose from, so you can showcase your best work. Also, 
our judges will be our peers from Illinois. Deadline to enter is 
July 31 – no extensions.

WHPRMS members, what are you waiting for?
Register online at:
WHPRMS.org > Members Area > Communications Review

What are you
waiting for?

Go register!

WHPRMS/MHSCN
ANNUAL CONFERENCE REGISTRATION

Registration Options for
WHPRMS or MHSCN Members

Early Bird Discounts:  
for registrations received by July 31, 2015 
Sign up by July 31st to be entered into a drawing to win a Jawbone 
Activity Tracker!

A. FULL CONFERENCE – early bird: $275  
(includes Thursday’s Awards Dinner)

B. THURSDAY ONLY – early bird: $200 
(includes Thursday’s Awards Dinner)

Registration received after July 31, 2015:
C. FULL CONFERENCE: $300 
(includes Thursday’s Awards Dinner)

D. THURSDAY ONLY: $225 
(includes Thursday’s Awards Dinner)

E. THURSDAY EVENING ONLY: $95 
Cocktail and Hors d’oeuvres Reception, Exhibitor Showcase, 
Leadership Recognition, Awards Ceremony, and Dinner
*Includes Thursday evening awards ceremony and dinner at no 
extra cost.

F. Non-Member Full Conference: $450

ONLINE REGISTRATION

Conference registrations can be made online at: 
www.mhscn.com/2015-joint-conference

Golf registrations can be made online at: 
www.mhscn.com/2015-joint-conference

Payment can be made online via PayPal, or you can follow 
up with payment by check. If paying by check, please 
include names of ALL registrants with payment.  For members 
of WHPRMS and MHSCN paying by check, please send 
payment to:

MHSCN
Attn: Jenny Sanislo
Minnesota Hospital Association
2550 Univerisity Avenue West, Suite 350-S
St. Paul, MN 55114

Not a WHPRMS or MHSCN member yet, but still 
want to attend?
Simply send your payment to Jenny Sanislo at the above 
address.

HOTEL ACCOMMODATIONS

Stoney Creek Inn – Onalaska, Wisconsin
A block of rooms has been reserved for September 30 - 
October 2 at the Stoney Creek Inn in Onalaska, WI, near 
La Crosse, WI. Please call 608–781–3060 to reserve 
a room. Be sure to ask for the WHPRMS and MHSCN 
Annual Conference guest block.

Hotel Room Rates 
Rooms at the group rate area available on a first–come 
basis. The cost will be $89.00 per night.

Hotel Reservation Cancellation Policy
Hotel rooms must be cancelled directly with the Stoney 
Creek Inn. Hotel reservations cancelled 24 hours prior to 
arrival date are refunded or credited the deposit. Guests 
are responsible for paying all reserved room nights if the 
reservation is cancelled less than 24 hours prior to arrival.

ADDITIONAL INFORMATION

Conference Cancellation Policy
Cancellations received in writing 45 days prior to the 
conference will be given a full refund.  No refunds will be 
given for cancellations received less than 45 days prior and 
day-of-program no-shows. Substitutions are accepted. 

Conference Attire
Casual, comfortable attire is appropriate for all Wednesday 
evening activities and all conference sessions. Thursday 
evening’s reception, dinner, and awards ceremony are 
celebratory events, for which formal or semi-formal dress is 
encouraged.

Speaker Presentations
All speaker presentations and supplemental materials for this 
event will be posted only on the WHPRMS (WHPRMS.org) 
and MHSCN (MHSCN.com) websites.

Special Needs
In accordance with the Americans and Disabilities Act, 
our organizations seek to make this conference accessible 
to all.  If you have a disability which might require special 
accommodations or have any dietary restrictions, please 
email your needs to lainie.m.steffen@lakeview.org.

Questions about registration or the conference?
Please contact Lainie Steffen at lainie.m.steffen@lakeview.org

Visit
mhscn.com
for more info.

Special thanks to Spit + Image Design for their help designing the conference material and
Badger Graphics for their support with printing this year’s conference brochure.



Register Online at:
www.mhscn.com/2015-joint-conference


